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In This Issue
The new year has begun, and it should be one
of slow but present growth as the National
Association of Home Builders forecasts an
increase in single-family housing starts. The
NAHB International Builders’ Show (IBS)
is just around the corner, and as always
we’re here to provide the latest in industry
news and trends surrounding engineered
wood as our readers keep their eyes on an
eventual market turnaround.
In this issue, we take a look at what our
readers think 2012 has in store. Last fall we
conducted a reader survey, and on page 08 we
reveal those results in “Inside the Builder’s
Mind,” as we show what our readers have
to say about the industry and suggest how
engineered wood materials can help.
Our survey shows a number of readers
expect an even greater focus on efficiency
in new homes. In “House of the Future” on
page 04, we highlight a new home built and
designed with a goal of affordability and

efficiency in mind. “Wood Is Good” on page
16 examines the USDA and the Canadian
Wood Council’s efforts to advance wood as
a green building material.
This issue offers our readers even more
engineered wood solutions in both North
America and across the ocean in the United
Kingdom. “Outdoor Building Solutions”
examines material options for sheds
and other portable buildings on page 18.
“International Focus: Loft-y Goals” shows
how British homebuilders are looking to
lofts as a means of boosting home values.
Visit www.engineeredwoodonline.com for
additional content and videos. If you like
what you see in this magazine or if you have
any ideas about what you’d like to see in the
future, let us know by contacting our editor
at editor@engineeredwoodonline.com.

Engineered Wood Is Now On Facebook.
Become A Part Of Our Online Community At Facebook.com/engineeredwood
And Join Our Conversation!
Follow us on Twitter at @Engineered_Wood for the latest news.
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WHAT’S
NEW
Trends & Technology
Check out these websites.*
New products can shape new
directions in the building industry.
Custom Colors Cabinetry from Danver
According to Danver, their low-maintenance
stainless steel cabinetry, now being offered
in a variety of exterior finishes, is allowing
homeowners and designers to create
personalized, custom outdoor spaces.
The manufacturer uses inks depicting the
grain of the desired wood species to
provide for a realistic wood finish.
www.danver.com
BORA Clamp Edge by Affinity Tool Works
Affinity Tool Works, LLC, has introduced
the BORA Clamp Edge, which it claims
is ideal for all types of wood working,
cabinet making, and professional carpentry
and D.I.Y. applications. The Clamp Edge
features unique swivel clamp heads to
allow for cuts on slight angles while
maintaining firm clamping pressure.
www.affinitytool.com
TOBA Pellet Stove from Wittus –
Fire By Design
Wittus, the manufacturer of the TOBA Pellet
Stove, describes its product as one of the
most fuel efficient and easiest pellet stoves
to use on the market. Every model is fully
programmable and thermostatistically
controlled. Wittus says the TOBA starts
with a touch of a button and quietly brings
a room to the desired temperature.
www.wittus.com
* This information and the websites identified above
are provided solely as a convenience to the reader.
They are not intended to state or imply that the
editors of Engineered Wood or LP Building Products
sponsor, recommend, endorse or are affiliated or
associated with the companies or products listed.

engineered wood
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House of the Future
Bringing Together Today’s Best Building Practices
for a Look at Tomorrow
B y Rick L e wis

What does the future of home construction look like? Green
building consultant and author Robin Pharo is blazing a new
trail, and soon the entire building industry may be following
in her footsteps.

Pharo and her team were determined to
prove that energy-efficient homes were
possible without significantly raising the cost
of home construction. They adopted a “best
of” approach, identifying as many different
energy-saving ideas as they could find that
were already in common practice and didn’t
come with a hefty price tag. They called it
the “House of the Future,” and they just might
be right.
What they designed was a stylish, modern,
affordable home with yearly heating and
cooling costs projected at only $700 or less.
And it wasn’t just for show. Pharo herself
planned to move into the home when it
was ready.
Teaming up with Encore Construction and
Windsor Building Systems, Pharo launched
construction of the House of the Future just
outside of Madison, Wisconsin. An important
part of the construction process was the use
of engineered wood products. In particular,
Pharo specified LP® SmartSide® Trim &
Siding for the exterior paneling, trim, soffit,
and fascia for both environmental and
trim and siding performance reasons. LP®
Building Products became a sponsor for the
project.

wood sourced from SFI certified forest
management and fiber sourcing systems,
which is important to me. Plus, LP uses the
whole log in their manufacturing process so
there’s minimal waste.”
Pharo also noted that all LP SmartSide
products in the home were produced locally
at a manufacturing facility in Tomahawk,
Wis., so that the carbon footprint of
transporting the building materials was kept
to a minimum as well.
Next, Pharo and her team tested out 16
different wall assemblies to determine the
optimal thermal resistance at the best cost.
The result, Pharo explained, was a unique
R37.9 design that would add only $3,000 total
cost to a 2,000 sq. ft. home. Included in the wall
assembly were LP® SolidStart® Laminated
Strand Lumber (manufactured in Maine) and
LP® OSB sheathing.
“The wall assembly
is a huge win for
us,” said Pharo.
“We’ll be using
it in almost all
of our projects
going forward.”

“I personally love SmartSide and the story
behind it,” said Pharo. “I know that LP uses

engineered wood
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The House of the Future was more than just an idea.
Robin Pharo plans to move into the home herself.

The home included a unique R37.9 wall design that only added
$3,000 additional total cost to this 2,000 sq. ft. home.

Windsor Building Systems was responsible for framing
the home, including the sub-flooring, wall panels,
roof trusses, floor and roof sheathing, and more.
Engineered wood products were utilized in every area,
including LP® TopNotch® Sub-Flooring.
“This project is bringing new awareness of what can
be accomplished right here and right now,” said Virgil
Waugh, president of Windsor Building Systems. “If a
homebuilder takes just one idea from this home and
puts it to work, that’s one step further along the road to
environmentally sound home construction.”
Beyond the building materials, Pharo selected a
geothermal system capable of both heating and cooling
the home for only three cents per kilowatt-hour
according to her calculations. And she incorporated an
iPad application that centralized control of the home’s
many mechanical and electrical systems into the palm
of her hand.

All LP SmartSide products in the home were produced
at a local manufacturing facility in Tomahawk, Wis.

Pharo is now at home in her “House of the Future,”
hosting numerous open houses and other events to
showcase its unique architecture and construction
process. Numerous articles have already appeared
in construction industry and green living magazines,
with more on the way. Perhaps most importantly, the
affordable building practices demonstrated here will
soon be replicated in other homes. ■
An iPad application provides centralized control of the
home’s mechanical and electrical systems.

Check out a case study for more information about how engineered wood products helped make this project possible
at www.engineeredwoodonline.com and visit www.resourcerobin.com for more information about the project.
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international focus:
Loft-y Goals
British Homebuilders Look to Lofts
to Boost Home Values
By r ick l e wis

Homebuilders in the United Kingdom are
capitalizing on the growing trend of loft
conversions, transforming attic space into living
space. It’s one of the most popular renovation
projects because of the need for extra square
footage in urban areas and because of the
sharp increase in property values it tends
to create.
According to research by the Nationwide Building
Society in Britain, a loft conversion adds 20.9%
on average to the home’s value, making it a much
more valuable addition than expanding vertically
for an extra bedroom (+6.0%) or bathroom (+5.2%).
The process often increases the home’s total
square footage by 30% — without altering the
home’s exterior.
In general, a loft conversion is too complex for a
DIY project and a professional builder is required.
One of the primary reasons is that existing attic

floors are not designed to support additional static
and dynamic loads of furniture and people like a
typical living space. The most common solution is
to install a system of rolled steel joists (RSJs) with
timber joists in between them, but engineered
wood manufacturers are moving quickly to provide
a better alternative.
LP Building Products, for example, is now marketing
its LP® SolidStart® LSL 225mm x 35mm (1.35E) as
an ideal solution for loft conversions. It offers a
higher shear and bearing capacity than any I-joist
and many LVL alternatives. Plus, LSL requires no
costly metal reinforcements on the ends, holds nails
better, and is available in lengths up to 12 meters
(39.4 feet).
After a loft conversion, what’s the second best way
a homebuilder can increase the value of an existing
home in the United Kingdom? Add a two-car
garage (+14.5%). ■
engineered wood
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Inside the Builder’s Mind
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B y Liz Pa r k er

WHAT OUR READER SURVEY REVEALS ABOUT
THE FUTURE OF OUR INDUSTRY

With 2011 behind us and the new year
already begun, many are wondering what
2012 will bring to the building industry.
Though last year had a number of ups
and downs, the National Association of
Homebuilders (NAHB) monthly reports
showed a slow but present growth in both
single-family and multifamily housing starts
and permits. During the NAHB construction
forecast webinar in the fourth quarter of
2011, economists forecasted improvement for
2012 with more significant gains on the
horizon in 2013.
At Engineered Wood we’ve taken a look
beyond last year’s numbers and this year’s
forecasts to see what our readers, the people
facing the recession head-on, have to say and
how engineered wood materials can help.
As the industry has suffered under the
weight of the recession over the past several
years, many of our respondents see new
trends and a new standard in homebuilding
emerging. We gave readers the opportunity
to tell Engineered Wood where they think
homebuilding is headed.
Many of those surveyed have seen a trend
toward smaller homes and energy efficiency
as their customers seek greater value for
the money they’re spending. One builder
in Utah thinks homes will be “smaller” with
“lifestyle‑based home features” as consumers
seek “quality over quantity.”

he expects a “downsizing in the home’s
footprint,” “better use of space,” and “more
durable siding and trim options for decreased
maintenance.” Engineered wood siding
materials can meet this need. Products like
LP® SmartSide® Trim & Siding are less prone
to breaks and cracks than fiber cement and
have greater impact resistance than both
fiber cement and vinyl options.
One respondent from California wrote,
“I think buyers will expect new materials,
more efficient construction, and lower
energy consumption measures, all in an
attempt to lower overall costs for a more
affordable home.”
Incorporating a radiant barrier roof sheathing
in new projects can block up to 97 percent
of radiant heat in the panel from entering
the attic, reducing attic temperatures by up
to 30 degrees and potentially decreasing the
tonnage requirements of a home’s HVAC
system. Builders are able to reduce system
costs and pass on greater efficiency to their
customers. Products like LP® TechShield®
Radiant Barrier Roof Sheathing can reduce
monthly cooling costs by up to 17 percent and
potentially allow builders to reduce the size
of the HVAC unit, helping them save money.

One builder in California said, “The new
norm is that buyers expect more for less. They
expect energy efficiency without having to
pay more for it.”

For our respondents in the housing industry,
many have seen a shift in homebuyers’
preferences, leading them to anticipate new
trends. In line with the “New Home in 2015”
results released by the NAHB last year, two
out of three of our readers surveyed expect a
decrease in home size in future houses while
13.7 percent have seen a desire for sustainable
and efficient elements as standard features.

Another builder in Oregon wrote that

“I think that current trends in the efficiency
engineered wood
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of the home will continue to be driven
by regulations, but monthly utility expenses
will become more important as the
market gets stronger,” wrote a builder from
Houston, Texas.

“

Forty-one percent of our respondents expect
the current status of the market to continue,
while 35 percent anticipate a steady increase
in demand as the market rights itself. Only
14 percent think there will be a waning
interest in new construction this year. These
numbers fall close in line with the NAHB’s
forecast for continued slow growth. But even
with last year’s growth, many builders are
still facing the market’s challenges.

I think buyers
will expect new
materials,
more efficient
construction,
and lower energy
consumption
measures,

“Foreclosures have to stop so value will
stabilize and you can sell a new home
for a profit,” wrote a builder out of
Atlanta, Georgia.

all in an attempt
to lower overall
costs for a more
affordable home.

”

Reader from California

One builder in Massachusetts, like many,
is having to overcome falling home prices.
He wrote, “Our market focus is on the
empty nester segment. This move is totally
dependent upon our buyers selling their
existing homes. Market realities have not
set in for them yet in that their home is
not currently worth what it was during the
bubble a few years ago. They need to focus
on what they originally paid for their home
against today’s market value to price it fairly.”
As we saw in our fall issue, a number of
builders have had to make strategic changes
in order to stay competitive in today’s
market. Of the readers surveyed, 46 percent
have realigned their market focus since the
recession. Given a choice of five possible
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categories (commercial, light commercial,
remodeling, multifamily, and single-family
sectors), the majority of respondents who
made this sort of strategic adjustment
indicated they shifted to remodeling,
followed closely by light commercial,
then commercial.
As industry professionals look toward the
new year, more than half of our readers
surveyed plan to increase the use of valueadded products to meet new codes as they
seek products that can help cut costs without
cutting quality.
Using a value-added product like fire-rated
OSB sheathing can help builders meet fire
codes with the benefits of OSB, including
strength,
durability,
and
consistent
performance, and with less time required to
install than a two-layer gypsum-structural
panel system. Plus fire-rated OSB products
like LP® FlameBlock® Fire-Rated OSB
Sheathing can cost less than a combination
of gypsum and structural sheathing.
Beyond value-added products, the NAHB
New Home in 2015 survey showed that
builders expect more single-family homes to
incorporate engineered wood. Products like
LP® SolidStart® Laminated Strand Lumber,
I-Joists, and Rim Board are a structurally
sound alternative to traditional lumber that
provide stronger support and stability. Plus,
LSL resists warping and twisting for less
waste on the job site, something all builders
can use in these times. ■

Many of our respondents see new trends and a new standard in homebuilding
emerging. Here’s what some of them have to say:

On

Energy Trends
“Energy conservation will be more in demand.”
– Respondent from Texas
“The new normal is green building or energy-efficient building.”
			
– Respondent from Utah
“I think the trend will be toward smaller, more energy-efficient homes.”
			
– Respondent from New Mexico

On

Home Size
“There will be smaller, more efficient homes.”
– Respondent from Pennsylvania
“I think people will try to cut down on the square footage in their homes to be able
to build at the price point they want to be at. They will probably not have as many
upgrades in quality as they previously had.”
– Respondent from Indiana
“There will be smaller homes with flexible spaces.”
			
– Respondent from Massachusetts

On

Market Factors
“With the large amount of existing inventory, our buyers are looking for something
different, a focus on style, function, and operating efficiency.”
– Respondent from Texas
“Consumers are looking for better value for the dollars they are spending.”
		– Respondent from Florida

Visit www.engineeredwoodonline.com to see more.
engineered wood
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Returning Home
How Homebuilders and Manufacturers
Are Giving Thanks to Our Troops
B y Liz Pa r k er

Winter 2012

When it comes to honoring those who have fought for our country, it’s impossible to repay
the sacrifices that have been made. But many organizations are bringing builders and
manufacturers together to recognize these soldiers.

Wounded Warrior Project
Almost 42,000 of our servicemen have
been injured in Operation Iraqi Freedom
and Operation Enduring Freedom, and the
founders of Wounded Warrior Project (WWP)
have made it their mission to provide programs
and services to meet the needs of these soldiers.
One such program is the Soldier Ride, an
initiative that provides adaptive cycling opportunities
across the country to help veterans restore their physical
and emotional well-being. Lend Lease—a leading project
management and construction company that oversees
the largest share of privatized housing within the U.S.
military—has been a major sponsor of the Nashvillebased Soldier Ride since its inception in the city.

Not Alone
Since the war in Iraq and Afghanistan began,
suicides by returning soldiers have been
growing. Founded in Nashville, Tenn., in 2009,
Not Alone serves soldiers and their loved ones
in 20 states, offering direct support; training,
education and outreach; and adaptive programs
consisting of rehabilitative events and retreats.
Not Alone aims to empower soldiers, veterans and
their families by providing non-discriminatory, no cost
support, programs and resources to help them face the
challenges of life after war. www.NotAlone.com

Each year, the Wounded Warrior Project partners
with LP Building Products and Lend Lease to bring
soldiers to LP Field to thank them for their service.
The soldiers are recognized with an official game
ball presentation. In 2011, the veterans were invited
to meet 12th Titan Charlie Daniels.

engineered wood
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Operation FINALLY HOME
Operation FINALLY HOME (OFH) makes it easy
for builders and manufacturers to get involved by
providing custom-made, mortgage-free homes for
veterans and widows of the fallen. The program
works with Veterans Affairs and the Department
of Defense to hand-pick veterans who will
receive homes.
Double-amputee combat veteran Staff Sgt.
Shaun Meadows will be receiving a home later
this year in Lynnville, Tenn. Goodall Homes in
Nashville, Tenn., will build the Meadows’ new
home in Lynnville with the help of lead sponsor
and materials donor LP Building Products.
www.BABASupport.org

Get Involved
“These organizations are filling a very present
need within our community, giving back to those
who have sacrificed so much for our country,”
said Rick Olszewski, executive vice president
of specialty products,sales and marketing for
LP Building Products. “LP has been honored
to work with these organizations to serve our
country’s soldiers. We encourage all Engineered
Wood readers to consider giving to these
organizations or others like them.”
Have you been involved in an organization
supporting our veterans?
Let us know at www.engineeredwoodonline.com. ■
Check out the story online to see more pictures from
these events.
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Operation
FINALLY HOME
Spokesman
J.R. Martinez
Attends IBS 2012
A participant in ABC’s Dancing with the
Stars, Iraq war veteran J.R. Martinez is
the spokesman for Operation FINALLY
HOME. Martinez was on site at the 2012
International Builders’ Show, representing
the organization.

Regent Homes

BUILDER Spotlight
Achieving a unique, aesthetically pleasing design
is a key factor in the success of any housing development.
For Nashville-based Regent Homes, that success is rooted
in the Southeastern architectural feel of its mixed-use
neighborhoods, created in part through the use
of engineered wood trim and siding materials.
Founded in 2004, Regent Homes is
the sixth largest builder in the greater
Nashville, Tenn., area. According to
president David McGowan, Regent
stands apart from other area
builders thanks to its timeless
architectural
designs
and
the
company’s commitment to traditional
neighborhood developments.
Regent relies on engineered wood
siding to provide its communities
with a Southeastern architectural
feel in its neighborhoods. “We really
believe siding brings warmth to a
building. Brick is solid, but a lot of it
has a cold color. By adding siding and
trim elements you can really bring a
house to life,” McGowan said. “We’ve
used a number of siding products over
the years, including fiber cement and
vinyl. We’ve found engineered wood
siding to be the most durable.”
To achieve its goal of creating
traditional neighborhoods, McGowan
said Regent targets its communities
toward specific consumer groups
from various income levels by offering

mixed-use developments with a variety
of housing options, including singlefamily homes, townhomes, and condos.
In addition to timeless design
elements, Regent has also developed
its own efficiency, durability and
sustainability standard: the Regent
Homes
EnergySmart
Program.
Through this initiative, McGowan
said Regent produces homes that
exceed ENERGY STAR requirements
and industry-standard Home Energy
Rating (HER) scores. According to
McGowan, the EnergySmart Program
enables Regent’s customers to qualify
for an energy-efficient mortgage.
Regent Homes attributes part of
the success of its designs and its
EnergySmart Program to a number
of
engineered
wood
products,
including LP® SmartSide® Trim &
Siding, LP® TechShield® Radiant
Barrier Sheathing, LP® TopNotch®
Sub-Flooring, and LP® Solidstart®
LSL & LVL. ■
For more information about Regent Homes,
visit www.regenthomestn.com.

engineered wood
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Wood Is Good
USDA Encourages Use of Wood
Products for Homebuilding
B y R ick L ewis

Homebuilders have more reasons
to use more wood building products
in home construction than ever
before. For one thing, the use of
forest products in the United States
supports more than 1 million direct
jobs and contributes more than
$100 billion to the economy every
year, according to a recent report
by the USDA Forest Services titled
“Science Supporting the Economic
and Environmental Benefits of Using
Wood and Wood Products in Green
Building Construction.” But also
because choosing wood has huge
environmental benefits over steel
and concrete.
According to the Canadian Wood
Council, a national association
representing
manufacturers
of
Canadian wood products used in
construction, it takes 12 percent
more energy to produce a steel-based
building than a wood-based one, and
the process releases 15 percent more
greenhouse gases, 10 percent more
air pollutants, and 300 percent more
water pollutants. A concrete-based
building requires 20 percent more
energy and releases 29 percent more
greenhouse gases, 12 percent more
air pollutants, and 225 percent more
water pollutants.

Builders should take note of these
numbers, and not just for purely
environmental reasons. For one,
they’re strong selling points to
homeowners.
They
can
help
differentiate your company from the
competition and give your customers
confidence that they’re making the
right choice.
The U.S. Department of Agriculture
(USDA) has pledged to take an active
role in the months ahead to push
states and other code-writing agencies
to reevaluate their standards and
encourage the use of wood products.
“Our country has the resources, the
work force, and the innovative spirit
to reintroduce wood products into
all aspects of the next generation of
buildings,” said USDA Forest Service
Chief Tom Tidwell.
What makes wood products so much
cleaner than steel and concrete? Most
people know that trees “breathe” in
carbon dioxide, removing it from the
air, and replace it with oxygen. That’s
the opposite process than what takes
place when you burn fossil fuels. But
what homebuilders may not realize is
that once carbon is pulled into a tree,
it’s trapped there. It’s locked away
in the wood. When you use wood to
build, the carbon stays inside the
building material.

Does it really make a difference? The
USDA report cited a peer-reviewed
survey article that found using
wood components for residential
construction reduced greenhouse
gases by, on average, 2.1 tons for every
1 ton of carbon sequestered in the
wood products.
Looking at a wall assembly alone,
using wood for all components of a
residential wall system can reduce
greenhouse gas emissions by as
much as two-thirds compared to a
conventional wood wall with nonwood components, according to the
USDA report.
It’s important to note that these
numbers include everything from
the harvesting of the material,
manufacturing and transportation to
the construction process and ultimate
disposition of the product. According
to the USDA report, “Greater use
of life cycle analysis in building
codes and standards would improve
the
scientific underpinning
of
building codes and standards and
thereby benefit the environment,”
and the USDA plans to take a lead
role in advancing wood as a green
building material in the months and
years ahead. ■

Read the USDA Forest Services report “Science Supporting the Economic and Environmental Benefits of Using Wood and Wood
Products in Green Building Construction” online at www.fs.fed.us/news/2011/releases/09/green-building-report.pdf
engineered wood
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Outdoor Building Solutions
Treated Engineered Wood Provides Durable Option for Sheds and Other Portable Buildings
B y Liz Pa r k er

When homeowners or developers want a backyard shed to be part of a construction job, they
can either build it or buy one pre-made from a manufacturer. Either way, they’re looking for
the same thing from the shed’s construction—durability.
More specifically, they want a building
material that can stand up to the elements
without driving up the overall price of the
shed. The most common choices are untreated
plywood, vinyl, metal, and engineered wood.
Vinyl has certain advantages such as
reduced maintenance as well as a strong
resistance to termites and fungal decay.
However, it has only minimal resistance
to impact and other damage, especially
during hail.
Metal sheds are usually attractive because
of their price and unattractive because
they’re, well, unattractive. They also can
have trouble in high winds or even with light
snow loads. Attaching shelves or hooks to the
interior walls can be a pain, and rust can also
be a problem.
Untreated plywood is strong and fairly easy
to cut and install. Plywood also has the
impact resistance to stand up to hail, but over
time it may split, delaminate, or succumb to
fungal decay and termites.
Finally, there’s engineered wood. Treated
to resist fungus and termites, engineered
wood offers strength and beauty that last
in harsh weather like snow and hail.
All of the same advantages that make
engineered wood panels a smart choice
for home exteriors apply to sheds as
well,
including
advanced
technology
manufacturing processes, minimal waste,
and ease of construction.
Visit www.LPShed.com
to learn more about these
unique solutions.
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“Home aesthetics shouldn’t stop at the
back door, which is why we’ve designed
our complete line of outdoor building
solutions with beauty in mind,” said Mike

Maddern, segment marketing manager
with LP Building Products. “It starts with
our SmartSide wood panels, which come
with a paint ready surface and a deep
cedar grain texture, as well as a number of
interior coverings that offer a more inviting,
professional, and finished appearance. It
also includes our reflective roof sheathing
and finished floors.”
Reflective roof sheathing has a thin ply
of aluminum attached to the underside
of the roof panel. As a result, the panel is
effective at reducing the sun’s radiant heat
from reaching the interior air of the shed,
keeping the structure cooler in the summer
heat. As an added bonus, the reflective
surface helps brighten the shed’s interior for
increased visibility.
Engineered wood also makes an attractive
flooring product without knots or voids.
Consider using a treated, finished product
with a tough overlay for a professional
grade appearance.
Certain manufacturers make it simple to
select engineered wood building materials
specifically designed for sheds and other
non-residential structures. For example,
the LP® Outdoor Building Solutions line
offers a variety of LP® SmartSide® panels
for interior and exterior use, including
panels with SilverTech™ technology to help
brighten the interior of the structure; panels
with SmartFinish™ technology to provide
a uniform, clean interior appearance; and
CarraraStucco™ exterior finish panels built
on LP SmartSide. The line also includes LP
ProStruct™ Roof Sheathing with SilverTech
technology, and LP ProStruct™ Floors with
SmartFinish™ technology. ■

engineered wood
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Builder
News & Trends
NAHB House Price Estimator
Can Help Determine Amenity Costs
The National Association of Home Builders
(NAHB) has developed a house price
estimator used to estimate the average price
of a home. The NAHB said the model can be
used by builders to estimate how a particular
amenity tends to impact the price of a singlefamily detached home. NAHB says the tool
can help builders determine if the cost of
providing a particular amenity will be valued
by consumers. The model was developed
using data from the American Housing
Survey, which contains information about the
units and neighborhoods in which they are
located, according to the NAHB. The amount
of geographic detail in the survey is somewhat
limited, so the output of the estimator is an
average price for a standardized home across
a broad census region.

SFI-Certified Products
and LEED Credit
The U.S. Green Building Council (USGBC) has
potentially opened the door for granting LEED
credit to SFI-certified (Sustainable Forestry
Initiative) products for non-structural
wood items, such as furniture, flooring and
windows, through a proposal called “Pilot
Credit 43,” according to a recent article in LBM
journal. If Pilot Credit 43 goes through, this
could set a precedent for a wider acceptance
of a full range of SFI-certified products in
the future, according to the LBM journal.
Right now, only wood certified to the Forest
Stewardship Council (FSC) – which accounts
for about one quarter of North America’s
forests – is eligible for the LEED certified
wood credit. Most FSC-certified (Forest
Stewardship Council) forests are outside of
North America and 90 percent are outside of
the United States.
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AIA Launches Online
Stalled Projects Database
The American Institute of Architects (AIA)
has introduced its new “Stalled Projects
Database,” which the AIA says is intended to
list building projects nationwide that make
economic sense but which lack the financing
to be completed. The AIA is asking potential
investors and architects, architecture firms,
or other project owners/developers to
submit their projects or investment profiles
into a database. The AIA said it designed
the database to help address one of the
persistent impediments facing the design and
construction sector, which accounts for $1 in
$9 of U.S. Gross Domestic Product, according
to the U.S. Census Bureau. Visit www.aia.
org/stalledprojects to access the database.

FACTS & FIGURES
This past fall, Engineered Wood invited readers
to participate in a survey about the industry.
Here’s what you had to say.

47%

of readers
have switched their primary market
focus since the recession began and
29% expect to move into new areas
of business in 2012

More
than 1

/3

of readers anticipate
a steady demand in
2012 as the market rights itself

14%

of readers expect to see
sustainable and efficient
elements added as
standard features

1/2 of our

readers

plan to increase their use of valueadded products to meet new codes

2 out
of 3

readers expect homes to decrease
in size in 2012
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Your News,
Your Way.
Engineered Wood Is Now On
The Web, Facebook and Twitter
At Engineered Wood, our team of writers and editors
is committed to providing building professionals
with up-to-date-news and information on the latest
industry trends. Today’s homebuyers bring a new set
of values and requirements for the houses they will
purchase, and we’re here to help you succeed in a
rapidly evolving, highly demanding new marketplace.
Visit EngineeredWoodOnline.com and follow us on
Twitter @Engineered_Wood for the latest industry news.
Become a part of our online community at
Facebook.com/EngineeredWood
Facebook.com/EngineeredWood.
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